How can | use it to optimise my Account?

Quiality Score uses three components to indicate performance levels, each in turn has

their own score. These sub-scores help determine where and when an optimisation
would be beneficial. Below illustrates these components and sub-scores:

Abaove Average
Expected

click-through rate Average

Above Average

Ad relevance Average

QUALITY

How do these three
sub-scores determine
my overall Quality
Score?

If any one sub-score is
Below Average, your
Quality Score will likely
be between 1 and 5. If

What is Expected Click-through Rate?

This reflects how likely your ad will be clicked and
how well your keyword competes against other
Keywords targeting the same traffic. It takes into
account how well your Keyword has performed
in the past relative to your ad’s position

How can | improve Expected Click-through Rate?
Improve your CTR (by improving your Ad Copy,
your bid, your Ad Position, or organising your
campaigns); Remove underperforming Ads and
Keywords; Add only relevant Keywords; Make
your Ad grab the attention of your audience

SCORE

all sub-scores are
Above Average, your
Quiality Score will likely
be between 7 and 10.

What is Ad Relevance?
How relevant your ad and landing page are to the
customers’ search query or other input

Abaove Average
Landing page

experience Average

How can | improve Ad Relevance?

Keep related Keywords and Ads together, group them into their own Ad Group
and create a unique Landing Page for the Ad Group. Make sure the Ad is relevant
to the Search Query. Give customers an overview of your products and services.

What does Landing Page Experience mean?
This describes whether your Landing Page is
likely to provide a good customer
experience to customers who click your Ad
and land on your Website

How can | improve Landing
Page Experience?

Make sure your Landing
Page loads quickly; Link your
destination URL’s to the
correct webpages; Improve
your website quality; Keep
advertising links on your
Webpages to a minimum;
Use original in-depth
content.

Why did my Quality Score change when |
made no change to my Account?

It’s a competitive marketplace. So when
your competitor optimises their Accounts,
your Quality Score can be impacted

Can a low budget or bid
impact my Quality Score?
Not directly. Quality Score is
a performance measure of
relevance to search queries’
and competitiveness in the
marketplace. However
Keywords not competing in
the auction because of low
budget or bid can result in
low impressions and low
CTR, both of which can
impact Quality Score.

Do all my Match Types
receive a Quality Score?
All eligible Keywords can
participate in the Auction.
Your Score is assigned
when the Search Query
matches your Keyword
exactly. This encourages
both high user satisfaction
and facilitates greater
control on your Broad and
Phrase matches.
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